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About the Course Guide

Dear incoming student,

We are happy to welcome you to VERN’ University of Applied
Sciences, Zagreb, Croatia.

Our University is offering lectures in diffe
Entrepreneurship Economics, Communi
and Tourism/Hospitality. Within each st
find a list of different courses.

Please note, that you can chose and c
different programs. You also need to
prerequisites of each class. Please read
carefully.

In this course guide you can see our
summer semester 2019. This course gui
mentioned period.

Important: Due to the large number of ¢
minimum number of registered student p
the course to be held. In case that th
number of registered students the cours
this case you just need to contact your in
change the following course.



List of courses:

Programe

Course offer

Entrepreneurship
Economics
(Bacchelor level)

=

O N

10.
11.
12.

Business Italian 2
Business Simulation Game

Croatian Cultural Heritage

Design Thinking For Business Innovation
Family Business and Conflict Resolution
Franchising
German Business

Macroeconomics
Organizational Ps
Public Speaking
Social Entrepren
Strategic Manag

Journalism/PR
(Bacchelor level)

Croatian Contem
English for Journ
Introduction to C
Politics and Prop
Photo Reporting
Marketing Comm

Tourism/Hospitality
(Bacchelor level)

O O i B i

English for Touris
Event Manageme
Event Marketing
Hotel Manageme
Hotel Marketing
Management of Small & Medium-sized
Accommodation Facilities




7.

8.

Marketing of Small & Medium-sized
Accommodation Facilities
Sustainable Tourism

Programe

Course offer

Master level

1.
2.
3.

Branding Str
Competitive
Crisis comm

trends
European U
Terminology
Managing G
Marketing M
Monetary P




Study program: ENTREPRENEURSHIP ECONOMICS

Course Title Business ltalian 2

Degree program B.A.

Credits 4.0 ECTS

PREREQUISITES Independent user (B1) level of knowledge,
interested in doing business or finding employment
in companies who do business with Italian
companies

DESCRIPTION OF
COURSE CONTENT:

The course can be u
professionally interest
or commerce, wish to
work in information o
tour operators. The p:
language of business,
with the basic voca
professional expressio
business letter, date,
phrases, body of t
signature, abbreviation
organizing travel prog|
contracts, making an
complaints.

OUTCOMES: The aims of the course
in business correspond
proposals, enquiry, fax,

TEACHING Through lectures, exe

METHODOLOGIES: writing, students will
for writing correspond




Study program: ENTREPRENEURSHIP ECONOMICS

Course Title Business Simulation Game
Degree program B.A.
Credits 4.0 ECTS
PREREQUISITES English at B1 level and basics of accounting

DESCRIPTION OF This course is designed to integrate relevant
COURSE CONTENT: management knowledge and skills using online
business simulation software (Capstone® business
simulation). Working i
active role in running a
business simulation, a
making as the game unf

OUTCOMES: 1. understand the impo
guiding business decisio
part of a team in plann
controlling a business;
experience through the
4. analyse environment
operations of the firm; 5
the steps in an effective
analyse and utilise a
financial statements in a
the business; 7. identi
and disadvantages of
identify appropriate dat:
a data series in making
decisions; 9. write an
reports.

TEACHING Lectures, online tutori
METHODOLOGIES: individual research.




Study program: ENTREPRENEURSHIP ECONOMICS

Course Title Croatian Cultural Heritage
Degree program B.A.
Credits 4.0 ECTS
PREREQUISITES None
The aim of the course is getting students acquainted
DS R P with the creators, events and achievements of
COURSE CONTENT:
Croatian cultural past. These should help them in
placing the achieve
especially monume
understanding of c
Croatian cultural id
been: Croatian histo
sculpture, architect
traditional culture,
monuments of natu
literature, Croatian c
OUTCOMES: Students become fa
Heritage so they ca
and similarities and
TEACHING Lectures, discussi
METHODOLOGIES: workshops; Fieldwo
monuments and oth




Study program: ENTREPRENEURSHIP ECONOMICS

Course Title Design Thinking For Business Innovation
Degree program B.A.

Credits 4.0 ECTS

PREREQUISITES None

DESCRIPTION OF

Innovation and Entrepreneurship - from idea and innovation
COURSE CONTENT: | to project. Business Models for strengthening innovation
capacity,

Development of an organization's
management, its commercialization
resources for enterprise developm:
stakeholders and partners,
Finalize the innovation enterprise
develop recommendations for lo
company-level innovation capabilitie
different stakeholders,
Introduction to Design Thinking f
(tools, processes, application st
Design Thinking into a company's s
development of new services, prod
Developing an appropriate busine
management, testing and chec
scenarios,
Environment, modes of thinking a
encourage creative thinking and ¢
obstacles and resistances during the
from mistakes.

OUTCOMES: Describe conditions and busin
encourage and support creativi
innovation. To present an innovative
opportunity. Develop own innovati
the existing project or venture Des
the management of the company h
wide innovation capacities, impl
identify sources of financing innova

projects. Assist in organizing Design Thinking projects using
innovative tools for analyzing, synthesizing and creating
concrete solutions in a business environment, and making a
design application plan for solving complex business and / or
social problems. Introduce a project proposal for managing an
innovative company (including commercializing potential




Study program: ENTREPRENEURSHIP ECONOMICS

innovations). Apply different creative methods to awaken
own creativity and creative expression of the team

TEACHING
METHODOLOGIES:

The course consists of two parts: theoretical and practical. In
the theoretical part, the students will learn about Design
Thinking through presentations, lectures and discussions.
They will become familiar with Design Thinking concept and
application of Design Thinking tools. They will be guided
through all the stages of Design Thinking processes and case
studies. In the practical part of the course, students will be
divided into working grou i i
application of design think
real business world and ot
During the course, stud
documents, research, mat
of the design thinking.




Study program: ENTREPRENEURSHIP ECONOMICS

Course Title Family Business and Conflict Resolution
Degree program B.A.

Credits 5.0 ECTS

PREREQUISITES none

DESCRIPTION OF

COURSE CONTENT:

The course includes the following modules:

The Theoretical Framework of Family Business.
Characteristics and Problems of Family Business.
Comparison of Croatian and Internati i
Business.
Communication and Conflict Manag
Conflict Resolution Models for Fami
Institutional Support for Family Busi
Trends and Future of Family Busine:

OUTCOMES:

Understand a framework for learn
nature, importance, and uniquen
can result in unique competitive
challenges that threaten their con

Use appropriate tools to exploit
advantages of family business and
in family firms by using help of su

Improve communication, conflict
members towards positive cha
business.

TEACHING
METHODOLOGIES:

Through lectures, discussions,
consultations, individual and tea
presentations, students will dev:
required for launching, working
business. This course is intende
family owns a family business,
intends to work in the business o
and (b) student who may work wit
family manager, consultant, inves



Study program: ENTREPRENEURSHIP ECONOMICS

Course Title Franchising

Degree program B.A.

Credits 5.0 ECTS

PREREQUISITES Accounting, Finance, Marketing, English language

DESCRIPTION OF

The main purpose of this course is to give students a
COURSE CONTENT:

specific knowledge of all aspects of franchise business
that will enable them to compete on the market. These
aspects are related to the creati
management of the franchise
also to the recognition of intell
innovation as the basis for creati
model.
Through lectures, discussions,
and team-designed assignmen
students will develop necessa
base to feel comfortable in bot
up choice, and franchising as
existing business. During the ¢
through certified pre-entry fran
program.

OUTCOMES: Define franchise business model, i
documents and its strength and rep
data from global franchise sector, tl
key success factors.
Recognise potential for develop!
model and establish necessary step:
Identify the entire franchise ecosys
and detect the benefits of each one
Define and apply the criteria for sel
offers for starting the business for
else;
Recognise and recommend the be
social enterprises

TEACHING Through lectures, discussions, case studies, individual and
METHODOLOGIES: |  team-designed assignments and presentations, students will
develop necessary knowledge and skills' base to feel
comfortable in both franchising as a start-up choice, and




Study program: ENTREPRENEURSHIP ECONOMICS

franchising as growth strategy for existing business. During
the course students will go through The pre entry franchise on
line education program and obtain the Certificate in
collaboration with Franchise association of New Zealand and
Massey University of New Zealand.




Study program: ENTREPRENEURSHIP ECONOMICS

Course Title

German Business Language 2

Degree program

B.A.

Credits

4.0 ECTS

PREREQUISITES

The basic use (B1 level) of knowledge German

DESCRIPTION OF

COURSE CONTENT:

The aim of the course German Business
Language and Cultur
about German busin
culture. It is recom
wish to improve their
skills in business
vocabulary of the
sector and who wa
German culture. Th
German in the Offic
Germany/Austria/Swi
interviews in Ger
Intercultural trai
Germany/Austria/Swi

OUTCOMES:

Students will becom
business culture an
general, so they can
Germany/Austria/Swi
recognize cultural diff

TEACHING
METHODOLOGIES:

Lectures, discussion
reading and listening.




Study program: ENTREPRENEURSHIP ECONOMICS

Course Title

Macroeconomics

Degree program

B.A.

Credits

5.0 ECTS

PREREQUISITES

None

DESCRIPTION OF

COURSE CONTENT:

This course aims to help students understand recent
developments in macroeconomics. It is designed to
mix basic economics the i
regarding how the actu
course provides an overv
macroeconomic issues: th
employment, interest rat
and fiscal policies are dis
and international econo
principles of macroecon
illustrated with the expe
economies.

OUTCOMES:

-Define and measure na
unemployment and inflati
Identify the phases of t
problems caused by
market economy.
Construct the aggregat
supply model of the ma
illustrate macroeconomi
monetary and fiscal poli
Define money and the
process of money creatio
the role of the central ba
Understand fiscal policy
expenditure items of the
Explain the mechani
international trade and th
Define economic growt
(sustainable) economic growth.

TEACHING
METHODOLOGIES:

Lectures, case studies, team work, individual
research, discussions, assignments and
presentations.

10



Study program: ENTREPRENEURSHIP ECONOMICS

Course Title Organizational Psychology
Degree program B.A.
Credits 5.0 ECTS
PREREQUISITES Basics of psychology (recommended)
DESCRIPTION OF This course provides an overview of the basic
COURSE CONTENT: scientific study of organizational behavior. The topics

include individual d

creativity, leadershi

time management.
OUTCOMES: Upon successful co

will be able to:

- identify individua

performance

- describe theories

their applicability in

- analyze the pri

teamwork

- explain creative wi

techniques

- apply the basic

management

- compare the basic
TEACHING

METHODOLOGIES:

Lectures, group disi
different questionn

11



Study program: ENTREPRENEURSHIP ECONOMICS

Course Title Public Speaking Skills
Degree program B.A.

Credits 4.0 ECTS

PREREQUISITES None

DESCRIPTION OF

The course is designed to enable the development of
COURSE CONTENT: basic oratory skills. i i
on formulating and
creative thinking as
oratory situation.
awareness of activ
students to the met

OUTCOMES: Students will devel
become more skille
as more persuas
accomplishing their

TEACHING Through lectures,
METHODOLOGIES: presentations, stud

world of public spea

12



Study program: ENTREPRENEURSHIP ECONOMICS

Course Title

Social Entrepreneurship and Social innovations

Degree program B.A.
Credits 4.0 ECTS
PREREQUISITES None

DESCRIPTION OF

COURSE CONTENT:

Social innovations are the new strategies, concepts, ideas,
processes, services, business models, tools, methodologies
and policies, or the combination of these factors that
contribute  to  addressing social needs. Social
entrepreneurship is an innovative business model that
combines economic and soci
thinking about values, based
sustainable development. St
and skills required for ma;
advising social businesses o
They will be empowered to ¢
economic development.

OUTCOMES:

After completing course as:
innovations, suggestions for i
entrepreneurship initiatives),
identify social innovations
entrepreneurship  venture
implementation,
demonstrate understanding
convert opportunities into a
empower less developed
activities,
recognize the strengths and
and modify them according t
develop and implement their
that will enrich selected pr
development of the (local) col
apply learned methodolo;
solutions as well as create
focussed business model and
produce quality analysis of as
innovative solutions to addre
new projects or integration
existing projects.

TEACHING
METHODOLOGIES:

Experiential learning through
discussions, case studies, research, consultations, individual
and team-designed assignments and presentations. Students
will develop knowledge and skills required for mapping social
innovations and advising social businesses on how to expand
their impact.

13



Study program: ENTREPRENEURSHIP ECONOMICS

Course Title

Strategic Management

Degree program

B.A.

Credits

5.0 ECTS

PREREQUISITES

None

DESCRIPTION OF

COURSE CONTENT:

Strategic Management, as a set of managerial
decisions and actions that determine the long-run
performance of a co
manager’s activities
scanning, strateg
implementation, an
study of strategic
organization and
stakeholders. Theref
long-term needs
implementation neci
Strategic Managem
organizations (i.e., or
industry and are ap
non-profit endeavi
businesses, public an

OUTCOMES:

The course is desig
various assessments
an organization strat

TEACHING

METHODOLOGIES:

Lectures, discussio
research.

14



Study program: ENTREPRENEURSHIP ECONOMICS

Course Title Croatian Contemporary Culture
Degree program B.A.

Credits 5.0 ECTS

PREREQUISITES None

This course will introduce students to the Croatian
contemporary culture, with the emphasis on
contemporary arts
photography and vid
theatre, performan
Students will be int
works and artists in
Special attention wil
awarded and reno
artists and works.

DESCRIPTION OF
COURSE CONTENT:

OUTCOMES: Students will beco
contemporary cultu
aesthetics. They will
important Croatian a

TEACHING Lectures, screer-1ing
METHODOLOGIES: group  WOIKS
interviews, guest lec
concerts, musical tl
festivals, museums a

15



Study program: JOURNALISM / PR

Course Title

English for Journalists

Degree program

B.A.

Credits

5.0 ECTS

PREREQUISITES

Basic knowledge in English

DESCRIPTION OF

COURSE CONTENT:

This course includes the consolidation of relevant
language skills, tailored to the needs of future
journalists. The e
journalistic jargon,
journalistic style, e.
of headlines. The
students’ English ski
of the particularitie
English language in
to presentation skill

OUTCOMES:

Students become f
and can apply it in
and discuss newspa
on current issues,
specific vocabulary

TEACHING
METHODOLOGIES:

lectures, workshop:
work, individual res

16



Study program: JOURNALISM / PR

Course Title Introduction to Croatian Cinema
Degree program B.A.
Credits 5.0 ECTS
PREREQUISITES None
DESCRIPTION OF This course will introduce students to Croatian
COURSE CONTENT: cinema, with the icti
animation and doc
introduced both
productions and n
Special attention
reward Croatian fe.
international co-pr
OUTCOMES: Students will becol
its past and pres
directors and actor:
TEACHING

METHODOLOGIES:

Lectures, film scre
by the most impo!
actors, visits to
institutions.

17



Study program: JOURNALISM / PR

Course Title

Politics and Propaganda in 20th century

Degree program

B.A.

Credits

5.0 ECTS

PREREQUISITES

None

DESCRIPTION OF

COURSE CONTENT:

The aim of this course is to educate students about
the 20th century through different ways of usin
music, film, sport,
purposes. Some o
propaganda and a
Sport as political
Yugoslav partisan
War posters etc.

OUTCOMES:

Students become
world history, im
phenomena. They
abuse of music, sp
Students will be eas
living in and to co
past and today.

TEACHING
METHODOLOGIES:

Lectures, discus
workshops;  field
monuments and cin

18



Study program: JOURNALISM / PR

Course Title Photo Reporting 2.0
Degree program B.A.
Credits 5.0 ECTS
PREREQUISITES None
DESCRIPTION OF This course will introduce students to basic
COURSE CONTENT: theoretical and p
reporting, and enab
of basic photo task:
and on the work fi
course, students
photographic equi
make photo repo
computers.
OUTCOMES: Focus will be on lea
good photography.
and deliver messag
techniques.
TEACHING

METHODOLOGIES:

Theoretical lecture
practical worksho
photographical exhi

19



Study program: JOURNALISM / PR

Course Title

Marketing Communication

Degree program

B.A.

Credits

4.0 ECTS

PREREQUISITES

None

DESCRIPTION OF

COURSE CONTENT:

Introduce students to the field of marketing
communication; current different medium and tools
used in business practi i i
the marketing com
students to identify
challenges that marke
trying to convey mes
the brands to the
understanding of rela
products and differe
mix.

OUTCOMES:

Explain the basic term.
and different tools
communication mix.
Discuss the importanc:
and their role in comp
Analyse various br;
communication exa
marketing communi
different business situ
Create marketing col
different elements of

TEACHING
METHODOLOGIES:

Lectures, discussions,
presentations.

20



Study program: Tourism/Hospitality

Course Title

English for Tourism and Hospitality 2

Degree program

B.A.

Credits

5.0 ECTS

PREREQUISITES

Basic knowledge in English

DESCRIPTION OF

COURSE CONTENT:

Provide basic knowledge, vocabulary and structures
necessary for the understanding of technical terms and
situations faced by managers in the hotel and catering
industries and mediation in tourism business using the
English language. Student:
with foreign guests an
situations (when orderin
reservations, dealing with
over messages from tour
strategies and get familia
aids and ways of using mo

OUTCOMES:

Upon successful completi
able to:
* Describe facilities, depart
in large and small hotels;
* Interpret the skills neces:
the tourism and forms o
benefits to workers;
* Handle simple bookings
hand over messages fro
writing;
¢ Explain the specific requ
and contracting insurance
* Present basic features of
conditions of renting vehicl
* Apply basic concepts of t
drinks in the context of na
* Present specificities of o
* Use general language pr
the Common European
Languages (CEF) in English

TEACHING
METHODOLOGIES:

Lectures, discussions, ¢
presentations.

21



Study program: Tourism/Hospitality

Course Title

Event Management

Degree program B.A.
Credits 5.0 ECTS
PREREQUISITES Basic knowledge of marketing and

management is advisable

DESCRIPTION OF

COURSE CONTENT:

Events and manifestations: the concept, forms and types of
events, tourist potential, the importance for tourism
destination, development i
companies for the ma
manifestations (EMC).
Animation: the concept an:
principles of animation, anim
basis of animation, animati
managing experience,
communications, planning an
Events and happenings as tl
and manifestations, the pro
development of programs, fe:
Planning elements of events
The resources for the im
manifestations: logistics an
human resources; finance.
Operational implementation
the legal framework, the man
and schedule, protocol
management, budget mana
management of human
operations, management ex
and security, governance and
Controlling and evaluation of

OUTCOMES:

To provide an understanding
importance of events and
destination. Instruct student
enterprises for the ma
manifestations and in all ele
development, planning, secu:
implementation of events a
students with the knowledge
the preparation and implementation of smaller of events or
segments of the preparation and implementation
manifestations.

TEACHING
METHODOLOGIES:

Lectures, discussions, case studies, assignments and
presentations, indvidual work.

22



Study program: Tourism/Hospitality

Course Title

Event Marketing

Degree program

B.A.

Credits

5.0 ECTS

PREREQUISITES

Basic knowledge of marketing and management is advisable.

DESCRIPTION OF

COURSE CONTENT:

This course will provide focused coverage of development,
structure and organization

of hotel business and various types of international
hospitality operations. It will help to understand how it has
transformed in itself and in
tourism industry. It will also
role, responsibilities and opp
The course will cover condo
forms of affiliations like franc
The students will be introdui
convention and incentive sall
hotel operations will be givel
by case studies from th
independent hotels and me
corporations. Special emp
values, the quality of service
industry, the corporate cultu:
importance of standards a
achieving the best results.

OUTCOMES:

This course aims to make
subject of hotel managemen
hotel industry by explaining
Upon completion of this cou
¢ Understand the historic roll
¢ Understand the reasons fo
which help to create the a
guests
* Determine the organizatio
* Determine the importance
* Evaluate main characteris
and its operations
 Evaluate the importance o
* Evaluate the importance o
e Critically analyze the ad
hotel affiliations
e Critically analyze the social, economic and environmental
role of hotel industry

* Understand the philosophy of hotel business.

TEACHING
METHODOLOGIES:

Lectures, discussions, case studies, assignments and
presentations, indvidual work.

23



Study program: Tourism/Hospitality

Course Title

Hotel Management

Degree program

B.A.

Credits

5.0 ECTS

PREREQUISITES

Fluency in English

DESCRIPTION OF

COURSE CONTENT:

This course will provide focused coverage of development,
structure and organization

of hotel business and various types of international
hospitality operations. It will help to understand how it has
transformed in itself and in
tourism industry. It will also
role, responsibilities and opp
The course will cover condol
forms of affiliations like franc
The students will be introdu
convention and incentive sal
hotel operations will be give
by case studies from th
independent hotels and mel
corporations. Special emp!
values, the quality of service
industry, the corporate cultu
importance of standards a
achieving the best results.

OUTCOMES:

This course aims to make
subject of hotel managemen:
hotel industry by explaining
Upon completion of this coul
¢ Understand the historic rol
¢ Understand the reasons fo
which help to create the a
guests
¢ Determine the organizatio!
* Determine the importance
¢ Evaluate main characteris
and its operations
 Evaluate the importance o
 Evaluate the importance o
e Critically analyze the ad!
hotel affiliations
e Critically analyze the social, economic and environmental
role of hotel industry

¢ Understand the philosophy of hotel business.

TEACHING
METHODOLOGIES:

Lectures, discussions, case studies, assignments and
presentations, indvidual work.

24



Study program: Tourism/Hospitality

Course Title

Hotel Marketing

Degree program

B.A.

Credits

5.0 ECTS

PREREQUISITES

Fluency in English

DESCRIPTION OF

COURSE CONTENT:

To enable students to understand the role of marketing,
buyer and consumer needs, and special features and
structure of the hotel service market. To teach students
about the basic activitie:
segmentation; targetin,
design and managem:
marketing. To provide
necessary to develop
implementation of hotel

OUTCOMES:

Following a successful
will be able to:
1. Describe the role of
2. Explain buyer and co
structure of hotel servic
3. Interpret the role of
hotel operations;
4. Demonstrate activitie:
segmentation, hotel proi
5. Use basic marketing
management; hotel pro
6. Run promotion campa
hotel services using tr.
technologies;
7. Develop simpler hotel
8. Manage implementati

TEACHING

METHODOLOGIES:

Lectures, discussions,
presentations, indvid

25



Study program: Tourism/Hospitality

Course Title

Management of Small & Medium-sized
Accommodation Facilities

Degree program

B.A.

Credits

5.0 ECTS

PREREQUISITES

Fluency in English

DESCRIPTION OF
COURSE CONTENT:

This course will provide an understanding of forms of
organization, special types and differences in the
management of small, medium and large tourism
accommodation facilities: fi
spa hotel, Gourmet hotel
Hostel, Guest house, acc
rural households. It will intr
administrative and operati
it will introduced them
management,  procurem
performance measureme
accommodation facilities. T
the knowledge and skills
manage their own small ani
facilities.

OUTCOMES/

e Explain forms of or
management of small, me
facilities
e Describe specific type:
accommodation facilities in
* |dentify specific types
medium-sized accommodat
* Explain the features of th
segments of small and
facilities
® Use basic tools for finan
sales, operations and perf
and medium-sized accomm
e Manage motivation a
implementation of health a
medium-sized accommodat
e Apply the process of pla
and medium-sized accomm
e Create start-up busines
medium-sized accommodation facility

TEACHING
METHODOLOGIES:

Lectures, discussions, case studies, assignments and
presentations, indvidual work.

26



Study program: Tourism/Hospitality

Course Title

Marketing of Small & Medium-sized
Accommodation Facilities

Degree program

B.A.

Credits

5.0 ECTS

PREREQUISITES

Fluency in English

DESCRIPTION OF
COURSE CONTENT:

This course will provide an understanding of the market
definitions, purposes and uses of specific marketing policies
for small and medium-size i iliti i
introduce students to the
conduct of promotional ¢
sized accommodation facili
spa hotel, Gourmet hote
Hostel, private accommod
course will also provide st
skills necessary to create
implementation of marketi
sized accom

OUTCOMES:

Upon successful completio!
able to:
 Describe the role of mark
accommodation facility
¢ Explain different market
sized accommodation facili
e Interpret the elements o
and medium-sized accomm
* Define specific types of
sized accommodation facili
e Use basic marketing to
medium-sized accommoda
e Conduct promotional c
networking and CRM
accommodation facilities
* Develop marketing strat
accommodation facility
* Manage the implementa
medium sized accommodat

TEACHING
METHODOLOGIES:

Lectures, discussions, c
presentations, indvidual

27



Study program: Tourism/Hospitality

Course Title

Sustainable Tourism

Degree program

B.A.

Credits

5.0 ECTS

PREREQUISITES

Fluency in English

DESCRIPTION OF

COURSE CONTENT:

The course objective is to introduce most important
elements of the context of sustainable tourism and
the impact and conse
human resources in
the topics include
Corporate  Social
development concef
main dimensions of
technological envirol
conditioning and
Responsible busine
resources: the impact
resources, conflict
sustainable touris
creative developme
experiences, exchang

OUTCOMES:

Upon successful com
will be able to under:
and codes relating to
industry.

TEACHING

METHODOLOGIES:

Lectures, discussions
psentations.

28



Study program: MASTER LEVEL

Course Title Branding Strategy

Degree program MASTER
Credits 4.0 ECTS

PREREQUISITES None

DESCRIPTION OF
COURSE CONTENT:

OUTCOMES:

TEACHING

METHODOLOGIES:

29



Study program: MASTER LEVEL

Course Title

Competitiveness, Innovation and Development

Degree program MASTER
Credits 4.0 ECTS
PREREQUISITES Basics in Economy and fluency in English

DESCRIPTION OF
COURSE CONTENT:

This course is recommended to students who are seeking
to get insights into the experiential use of contemporary
models of competitiveness and innovation management
as well as knowledge and skills needed for personal and
organizational growth and development. The course is
divided into the main topic
and development at person
levels. Specific topics incl
trends (causality of factor:
strengths and career op
concepts of competitiven
strategy (‘five forces’);
innovation (innovation
competitiveness managel
competitiveness measure
IMD); competitive strategi
(EV); case study: national c

OUTCOMES:

After finishing the course s
concepts of competitivene
development, understand
benchmarks and scorecard
competitive and innovative
models for improvement o
and national growth and d

TEACHING

METHODOLOGIES:

Lectures, individual a
presentations, articles an
and assessment, field visits

30



Study program: MASTER LEVEL

Course Title

Crisis communication and management of
trends

Degree program MASTER
Credits 4.0 ECTS
PREREQUISITES None

DESCRIPTION OF
COURSE CONTENT:

OUTCOMES:

TEACHING

METHODOLOGIES:

31



Study program: MASTER LEVEL

Course Title European Union Funding Policies and EU Terminology
Degree program MASTER

Credits 4.0 ECTS

PREREQUISITES This course is designed for the students who

have the independent user (B1) level of
knowledge and who are interested in
following subsequent courses on EU project
management

DESCRIPTION OF

COURSE CONTENT:

The course serves as
courses on EU projec
Through this course t
EU topics in genera
decision-making, bud,
policies and special
funding policies an
management in orde
students with EU ter|
the subsequent cou
oriented.

OUTCOMES:

After the course th
matters and more pa
EU funding and

TEACHING

METHODOLOGIES:

Interactive lectures, e
reading and discussio!

Notes:

THIS LECUTRE COULD
ON ISLAND OF VIS IN
All students are
(ZAGREB-VIS-ZAGREB
and meals. The price
accommodation per
of classes on island VI
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Study program: MASTER LEVEL

Course Title Marketing Management
Degree program MASTER

Credits 5.0 ECTS

PREREQUISITES None

DESCRIPTION OF
COURSE CONTENT:

The course is designed to serve as an introduction to
the theory and practice of marketing. Topics which
are covered within the course are the

marketing environm
segmentation, targe
development, pricing,
but several interesti
(such as market
marketing). Provides
of marketing in the
develops a rationale
guide to organization
The course is recom
about to seek emplo
but not necessarily i

OUTCOMES:

Students will improv
effective marketing s
opportunities, as well
implementation prog
have the opportunity
their recommendatiol
problem situations.

TEACHING

METHODOLOGIES:

The students will expl
of marketing conce|
discussions, lectures,
group assignment.
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Course Title

Managing Growing Companies

Degree program MASTER
Credits 4.0 ECTS
PREREQUISITES None

DESCRIPTION OF
COURSE CONTENT:

Students will learn about the variety of goals of a
growing company, respective internal and external
conditions that affect
of the company, an
analysis and strateg
necessary skills and k
and managing growth
will work

OUTCOMES:

After completing the
(analysis of available i
entrepreneurial comp
its further growth), st
potential for growth, i
growth, demonstrate
resources needed for
recommendations on

TEACHING

METHODOLOGIES:

Experiential learning t
guests’ entrepreneur
research, individual a
and presentations. Sti
and skills required for
and using appropri
operative and strategi
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Course Title

Monetary Policy

Degree program MASTER
Credits 5.0 ECTS
PREREQUISITES None

DESCRIPTION OF
COURSE CONTENT:

The course is recommended to students who are about to
seek employment or are already employed in financial
industry (banking institutions, savings banks, insurance
companies,
leasing firms, investment fu
corporate sector (large
companies operating in
administration, in
international institutions a
IMF, World bank, IFC,
organizations and wish t
framework and central ban
management skills, from th
macroeconomic/monetary
lacks experts in financial is
central banking, why thi:
students of journalism.
The course is divided into t
Fundaments of Monetary
Monetary Policy, (c) Monet
Specific topics include: defi
Theory (MMT), the deman
process and transmission
transmission, monetary pol
and monetary strategies (IT
GDP targeting), design
introduction to central banki
economy, the instrum
profit/seignorage of the
implementation, the centr:
facilities, open market op
modern post-crisis centl
macroeconomics, moneta
economy, overview of the
(a) 1990 — 1999 and (b) 2
Croatian central bank an
European monetary union, how central banking operations
affect  corporate sector of national economy.
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Course Title

Monetary Policy

OUTCOMES:

After finishing the course students will be able to
fully understand how monetary policy and central
banking in Europe and Croatia works, how are
conducted monetary policy operations that will
determine main business conditions for companies
(SMEs and large, private and public) and commercial
banks (inflation/de
exchange rate, do
has the most impo
macroeconomic pol
them, as managers
to design the opti
people and organiz
the single Europea
finally, to work in j

TEACHING
METHODOLOGIES:

Through lectures,
writing students, w
necessary for un
Croatia and EU.

36



